





Penelitian ini bertujuan untuk mengetahui pengaruh kualitas pelayanan, 
harga, dan fasilitas terhadap keputusan pembelian pada jasa transportasi PT. 
PELNI Surabaya. Populasi yang digunakan dalam penelitian ini adalah konsumen 
pengguna jasa tranportasi PT. PELNI yang berada di Surabaya dengan metode 
non probability sampling sebanyak 100 orang responden. Teknik analisa data 
yang digunakan adalah regresi linier berganda dengan alat bantu SPSS (Statistic 
Package for Social Sciences) versi 20. 
Hasil penelitian menunjukan bahwa kualitas pelayanan berpengaruh 
positif dan signifikan terhadap keputusan pembelian. Hasil penelitian tersebut 
mendukung penelitian Taqjuddin (2018). Harga berpengaruh positif dan 
signifikan terhadap keputusan pembelian. Hasil penelitian tersebut mendukung 
penelitian oleh Camelia (2017). Fasilitas berpengaruh positif dan signifikan 
terhadap keputusan pembelian. Hasil penelitian tersebut mendukung penelitian 
oleh Marantina et al (2017). 


















 This research aimed to find out the effect of service quality, price, and 
facilities on buying decision of transportation service, PT. PELNI Surabaya. 
While, thepopulation was consumer of transportation service, PT. PELNI 
Surabaya. Moreover, the data collection techniques used non-probability 
sampling. Furthermore, there were 100 respondents as sample. Additionaly, the 
data analysis technique used multiple linier regression with SPSS ( Statistical 
Package for Social Science) 20.  
 The research result concluded service quality had positive and significant 
effect on consumer’ buying decision of transportation service, PT. PELNI 
Surabaya. This result supported Taqjuddin’ research (2018). Likewise, price had 
positive and significant effect on consumers’ buying decision of transportation 
service, PT. PELNI Surabaya. This result supported Camelia’s research (2017). 
Similarly, facilities had positive and significant effect on consumer’ buying 
decision of transportation service, PT. PELNI Surabaya. This result supported 
Marantina et al’s research (2017). In brief, service quality, price, and facilities 
accumulatively had positive and significant effect on consumers’ buying decision 
of transportation service, PT. PELNI Surabaya.   
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